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Dynamics of the sales/circulation of prescription-only-medicine
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Changes to subsidized medicinal product categories, March 2018
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Toplists of reimbursement and number of patients, March 2018

TOP 10 ATCs by all reimbursement paid
enoxaparin
other nutrients
paliperidone
rosuvastatin 457 M Ft
insulin glargine 440 M Ft
rivaroxaban 430M Ft
ruxolitinib 408 M Ft
dimethyl fumarate 364 M Ft
perindopril and diuretics 347 M Ft

insulin (human) 319M Ft

Source: Pharmacy turnover data, Healthware analysis

TOP 10 brands by all reimbursement paid

Average number of medical sales reps

691M Ft
665 M Ft
628 M Ft
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TOP 10 distributors by all reimbursementpaid
Novartis Hungéria Kft. 2590 M Ft
SANOFI-AVENTIS Zrt. 2020 M Ft
EGIS Gybgyszergyar Zrt. 1658 M Ft
Richter Gedeon Vegyészeti Gyar NyRt. 1495 M Ft w )
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The relation between the number of medical sales representatives and the revenue Il. — Case study

We analyzed the average number of sales representatives in 2015 and 2016 in the light of the
reimbursed pharmacy drugs’ ex-factory price sales turnover and the domestic net sales revenue
in our newsletter April 2018. In the present case study we analyze the brand-specific concentra-
tion of reimbursed pharmacy drugs’ ex-factory price sales turnover by the Herfindahl-Hirschman
-Index (HHI)for each manufacturers, furthermore the correlation between the HHI and number
of brands, the HHI and number of medical representatives, the number of brands and repre-
sentatives.

The brand-specific concentration of reimbursed pharmacy drugs’ ex-factory price sales turnover
for each manufacturers was used to characterize market concentration. That categories of HHI
were adopted for rating from the Hungarian Competition Authority. Based on this study,
Janssen had a highly concentrated portfolio in 2015-2016. Lilly's portfolio was just below this
= category's lower bound. Mylan, Sanofi and Egis had moderated concentration, while the other
manufacturers were in the low category. There was a significant negative correlation between
u the number of reimbursed pharmacy brands (only taking into account which had a turnover)
| and the HHI values. One of the most extreme example is TEVA, that marketed the highest num-
ber of brands among the examined manufacturers, but its portfolio showed the third lowest
n by the HHI value. The opposite example is Lilly, insomuch its portfolio showed

igh concentration and beside this, it had the least number of brands.
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In our case study is more important that the medical representatives and the HHI values
showed a negative significant correlation while the medical representatives and the number of
brands indicated a positive correlation, but in this case just the result of 2016 was significant.
The significance level was 10%. This means the manufacturers will reach a higher concentrated
portfolio if they have less medical representatives, moreover more brands will result more
medical representatives. Richter had the most medical representatives, its portfolio showed
the lowest HHI value in both years and the number of traded brands was the third highest in
2016. On the other hand, Janssen had a highly concentrated portfolio which was made mostly
(81%) by 4 brands from the 20 and it had 19 medical representatives in 2016.

The ex-factory price sales turnover for each manufacturer which was determined in the previ-
ous case study might be distinguished by these results. Obviously, the number of traded brands
does not explain the number of medical representatives by itself, because it is basically deter-
mined by the number of specialists and GPs who want to be visited. Primarily it depends on
how heterogeneous the turnover of the companies is in the therapeutic areas, furthermore the
number of the patients treated with the brands and the concentration of these patients’ doc-
tors. However, these can just be investigated by financing data. Also, real financing data can
provide a reliable basis for exploring the geographic or characteristics of areas developed along
each companies’ medical network, as well as tracking changes in time and assessing medical
representatives by specific indicators.
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